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38% of Full‐
Time Employed Workers say They Live
Paycheck‐to‐Paycheck .
Source: http://www.cbsnews.com/news/who‐lives‐paycheck‐to‐paycheck‐you‐might‐be‐surprised/

 9 million households are unbanked!
 24.5 million families are underbanked
Nearly 1 in 4 households have used alternative financial services
at least once in the past year.

Source: https://www.fdic.gov/householdsurvey/2015/2015execsumm.pdf
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 57.4% of unbanked consumers say one of the main reasons they don’t
maintain accounts is because they “don’t have enough money to keep
an account open”
But NAFCU data shows 72.7% of credit unions offer free checking accounts

Source: (1) https://www.fdic.gov/householdsurvey/2015/2015execsumm.pdf
(2) https://www.nafcu.org/News/2014_News/October/FDIC_survey_shows_unbanked_decline

 Millennials outnumber Baby Boomers by 11 million people
 Over the next 10 years they will constitute the majority of “wealth
accumulators” in the U.S. and other developed countries

Source:
https://www.nafcu.org/NAFCU_Services_Corporation/Partner_Library/Driving_Credit_Union_Engagement_with_Gen_Y___Part_1___A_New_A
pproach_to_Product_Development__Webinar_/
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 67% say they will never invest in stocks
 45% don’t believe they need to buy insurance
 22% say they will never open a bank account!

Source:
https://www.nafcu.org/NAFCU_Services_Corporation/Partner_Library/Driving_Credit_Union_Engagement_with_Gen_Y___Part_1___A
_New_Approach_to_Product_Development__Webinar_/
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Financially educated consumers are more likely to:
 Maintain basic checking and savings accounts
 Use features like Direct Deposit and Bill Pay
 Take out traditional loans while avoiding AFS
 Work towards achieving homeownership
 Build savings with tools like CDs and Money Market Accounts
 Connect with unbanked and underbanked consumers/members

 43% of program graduates with no checking account, and 37% with no
savings account, opened those accounts after they received education
 28% who had a checking account, and 22% with a savings account, started
using Direct Deposit upon graduating from a financial literacy program
Source: http://www.hartfordbusiness.com/article/20161121/PRINTEDITION/311179923/banks‐build‐relationships‐trust‐with‐financial‐literacy
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 Mistrust in Financial Institutions, often bred by the financial crash
in 2008
 Bad Habits developed due to a lack of basic, practical knowledge
about finance
 Fear and intimidation of Financial products they don’t fully
understand
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1. On‐Site and virtual classroom learning
2. Online self‐help education
3. One‐on‐one coaching

1. You can build a program in‐house
2. You can white‐label an existing platform
3. You can partner with financial educators
to co‐brand a platform

7

6/5/2018

This includes:
 Traditional in‐person classes
 Virtual classes (webinars)

 Youth education platforms help foster active lifetime
membership
 Pre‐retirees and retirees to facilitate successful transitions
into retirement
 Military programs that help veterans and military families
achieve stability
 Underbanked and unbanked
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webinars/seminars
1. Offer a structured curriculum
2. Provide ground‐up education on a range of topics
(not just retirement)
3. Teach key processes step‐by‐step
4. Offer interactivity

The goal is that the student can always apply what they have
learned in the real world to advance their lives through positive
action.

webinar
 Interactive webinars that allow students to both answer
and ask questions
 Exit surveys that identify a user’s needs and goals, or that
will help you identify potential members
 Customized webinars/seminars, linking the theme with
certain products or services offered by your Credit Union
 Offer recorded webinars as well
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 Allows students to learn at their own pace, using a wide range of
resources that suit their specific learning styles, existing knowledge
level and needs
 Provides better tracking and understanding of what users are looking
for – be it credit help, debt resolution or basic personal finance
content – so your Credit Union can tailor your content to the needs
of your audience

KOFE best practices

 Ongoing communication: newsletter, email, website,
social media
 Graded courseware that tracks completion of certain
modules, rates their knowledge, and incentivizes
participation
 Contests and reward programs
 Link products and services with courses
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 Reduce their debt by $10,644, on average
 Improves their credit scores by 20‐30 points
 Increased savings by over $1,000
Source: https://www.urban.org/urban‐wire/does‐financial‐coaching‐help‐people‐reach‐their‐financial‐goals

 Credit counseling & debt
resolution
 Credit advice
 Housing counseling
 Budget guidance
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 How to make credit report
disputes

 Consolidation loans (back to
the Credit Union)

 Steps to take to build or
rebuild credit

 Debt management plan

 Advice to find best solution

 Identifying and addressing
specific issues that led to a
previous loan rejection

 First‐time homebuyer education
and counseling
 Home retention strategies to
avoid foreclosure
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 Developing a practical household budget
 Establishing a personal safety net through savings
 Overcoming cost of living challenges
 Effective financial planning for major life events

KOFE best practices
 Coaches work with members to identify problems and
figure out if the Credit Union offers a product that could
help them address that problem
 Focusing on the positive, ultimate goals is your
member’s well‐being
 Our coaches main goal is to help your members establish
financial indepence
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The best
1.
2.
3.

Classroom learning to build general understanding and familiarity
Self‐help education to expand knowledge and go more in‐depth
on key topics
One‐on‐one coaching to troubleshoot specific issues and
overcome challenges

This combination provides your members with the best opportunity to
build solid foundation of financial literacy, ensuring they actively
participate in the products and services you offer.
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• A robust, pre‐built platform that you can immediately promote to
members
• Set up train‐the‐trainer sessions to educate your staff for live workshops
and outreach
• Live and recorded webinars in a variety of topics
• Free coaching to members with certified credit and housing counselors
• Out‐of‐the‐box communication to set up email and social promotion
campaigns
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Be sure to Visit our Booth
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